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Countdown for Three Minutes of Young Science 

FameLab International Science Slam Will Come to Karlsruhe 
 
 

 

 

 

 

 

 

 

 

 

 

www.kit.edu 

Monika Landgraf 
Press Officer (acting) 

 
Kaiserstraße 12 
76131 Karlsruhe, Germany  
Phone: +49 721 608-4 7414 
Fax: +49 721 608-4 3658 

For further information,  
please contact: 

 

Tatjana Rauch 

Public Relations and 
Marketing (PKM) 

Phone: +49 721 608-46047 

Fax: +49 721 608-45681 

E-mail: tatjana.rauch@kit.edu 

 

KIT – University of the State of Baden-Wuerttemberg and 
National Research Center of the Helmholtz Association 
 

www.kit.edu 

Page 1 / 3 

 

 

Time for young science: At the “FameLab Baden-Wuerttemerg” Science Slam, 

 communication talents from science are wanted. 

(Photo: Bertram Fohrn/pixelio.de) 

 

The clock is ticking relentlessly: Three minutes to put the own 

research topic across in an understandable, concise, and fas-

cinating manner. Technical gimmicks, computer animations? 

Forbidden. At FameLab, the international competition for sci-

ence communication, students, PhD students, and young sci-

entists will meet this challenge in front of a jury and an audi-

ence. Karlsruhe Institute of Technology (KIT) and Stadtmarket-

ing Karlsruhe will organize one of the five regional preliminary 

decisions of the Science Slam at Karlsruhe on February 25: The 

FameLab Baden-Wuerttemberg.  

 

The candidates wishing to enthuse their audience by their presenta-

tions on a scientific or technical subject within a few minutes have to 

be 21 years old at least. The only aids they are allowed to use are 

those that may be carried on the body, for example, a cooked egg, a 

balloon or a Petri dish. Participants from all disciplines, all research 

institutions, and universities in South Germany are invited to register 

for the FameLab Baden-Wuerttemberg. The registration form is 

available online. 
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The final of the FameLab Baden-Wuerttemberg will take place on 

February 25, 18 hrs, at the Kulturzentrum Tollhaus, Karlsruhe. It will 

be moderated by SWR reporter Sarah Renner. The two best partici-

pants will then qualify for the national competition. Prior to this, they 

will be given the opportunity to take part in a master class, an inten-

sive presentation and media training at Berlin. The national final will 

take place on April 9 at the Ringlokschuppen, Bielefeld. The winners 

will qualify for the big international final at the Cheltenham Science 

Festival in June.  

 

The preliminary competition at Karlsruhe will comprise two rounds: 

In a first round, the jury of KIT scientists, communication experts, 

and representatives of the city of Karlsruhe will choose the twelve 

best participants after having listened to their presentations of three 

minutes. This dozen will then give another three-minutes presenta-

tion in the second round. The winners of the FameLab Baden-

Wuerttemberg will be chosen not only by the jury, but also by the 

audience. This means that an audience will be needed at the Toll-

haus! Admission to this evening event will be free! 

 

In 2005, the FameLab competition took place for the first time at the 

Cheltenham Science Festival, the objective being to give young 

scientists a forum in the public and to network young talents. In the 

meantime, the competition has been established in 16 countries 

worldwide. In 2011, it will come to Germany for the first time. Fame-

Lab Germany will be organized by the British Council Germany to-

gether with GEO and Bielefeld Marketing GmbH. “The science city 

of Karlsruhe with its broad spectrum of universities and research 

institutions is the ideal location for FameLab,” says Margret Mergen, 

first mayor of the city of Karlsruhe. KIT sees itself as the “driver of 

public science,” emphasizes Thomas Windmann, Head of the KIT 

Public Relations and Marketing Service Unit: “That is why KIT that 

aims at an innovative dialog on research and science with the popu-

lation will organize the FameLab as a creative format of public sci-

ence together with the Stadtmarketing.” 

 

Further information can be found at http://www.pkm.kit.edu/famelab.php . 

From there, the online registration form can be accessed.  

http://www.pkm.kit.edu/famelab.php
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Karlsruhe Institute of Technology (KIT) is a public corporation 

and state institution of Baden-Wuerttemberg, Germany. It ful-

fills the mission of a university and the mission of a national 

research center of the Helmholtz Association. KIT focuses on a 

knowledge triangle that links the tasks of research, teaching, 

and innovation.  
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